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JUTHTAJTHO HCKYCTBO KOPUCHHKA |
MAPKETHHIIIKA TPAHC®OPMALIUJA | HHOBALIMJA
BPEH]IA

Ca cemumirem y bepinuHy, ceHUOp MeHalep y koMmnanuju AcCenture, raaBHE pyKOBOIMIIALL 32
uanycrpujy Codreep um Ilmarpopme — TpeHYTHO BOOM CEKTOpPE y OO0JIACTH HWHOBAIH]ja
MIPOU3BO/Ia, MAPKETHHIIKUX TpaHchopMallyja, e-TproBUHE, Mpoiaje U MOHY/IE YCIyTra IIMPOM
noptdespa ro0aNHUX KiWjeHaTa. lMma moBepeme Jnaepa BEIUMKHAX KOpIopanuja y
UACHTU(DUKAIM]H TOCIOBHUX MOTYNHOCTH | MPHITHKA 32 TIOCTH3akhe aMOUIIMO3HOT pacTa, CBe
O]l CTpaTeTHje, 1a JI0 U3BPIICHA.

[IpBOOMTHO MapKETHHILKU CTpATEr, caja IOCIOBHU KOHCYJITAaHT ca 12 roauHa UCKyCTBa y
paly Kako ca cTrapTaloBMMa, Tako M ca J00po erabiaupaHUM KOMIIaHMjamMa Ha
TpaHc(hopMalMju FHUXOBUX IOCIOBHUX MOjENa, OOJNMKOBAmY TUTHTAHUX IPOU3BOAA H
jadamy TPXKHUIIHOI NO3ULUOHUpama. PoKycHpa ce Ha MOACTULAEKE CTAIHUX HHOBaIMja
CTBapameM CHHEpruje u3Mel)y qUruTasHor KOpUCHUYKOT UCKYCTBA, M0IaTaKa, TEXHOJIOTH]e U
MOCIIOBHUX ormepanuja. VICKyCHH MpojeKT MEHalep W Au3ajH Koy, KOjU KOPHUCTH A00pO
TECTUPaHEe KOHCYJITAHTCKE OKBHPE Ja MOJCTAKHE KAaKO CTPATEIIKE Pa3roBOPE M JyTOPOYHO
IUTAHUPabe, TAKO U MIpOoHal)e HeoNXoJHa KPAaTKOPOUYHA pelleha U ePEeKTUBHE TaKTHKE.

ITocenyje MBA numuiomy Kao W MacTep M3 MapKEeTHHIa M KOPHOPATHBHUX KOMYHHUKaIHja,
TEYHO TOBOpH 5 je3MKa, kuBesa y 4 3emJbe U Boauia Buuie TuMmoBa oA 10 no 60 spyau Ha
Pa3IUYUTUM MIPOJEKTUMA: UCTPAKUBAKE KOPUCHHKA, IN3ajH MPOU3BO/IA U YCIIYTa, YIIPaBJbakhe
MPOU3BO/IMMA,  KpEeHpame JAWTUTATHOT  caap)kaja ¥ MEHAIMEeHT, MAapKEeTHHIIKA
TpaHchopmanmja, HHOBanMja OpeHna U OpeHn ceHTuMeHT. Takohe, panuna ca
Mpeay3eTHUIIMMAa M ca cTapran akmieneparopuma y EBponmu Ha Kpewpamy cTpareruje
MO3UIMOHUpakha Ha TPXKULITY, NepUHHCAaky aMOMIIMje pacTa U MPUIIPEMU IPE3eHTalMja 3a
WHBECTUTOPE.

3nauajuu kaujentu: Google, Meta, SAP, Maserati, Hyundai, Airbus, IKEA, DHL.
CrenuduuHr  CeKTOpU HHTepecoBama: Impact Entrepreneurship, Software & Platform;

Healthcare & Wellbeing; Retail & E-comm; Travel; G2M strategies; Product Innovation;
Virtual Experiences & Metaverse; Generative Al; Brand Innovation.
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SONJA LUKIC

SENIOR MANAGER - ACCENTURE
DIGITAL EXPERIENCE| MARKETING
TRANSFORMATION| BRAND INNOVATION

Based in Berlin, Senior Manager at Accenture, Software & Platform Industry Lead - currently
leading product innovation, marketing transformation, e-commerce, sales & service offerings
across the portfolio of global clients. Trusted by leaders at major corporations on identifying
opportunities and delivering ambitious growth, from strategy to execution.

Originally a marketing strategist, now a business consultant with 12 years of experience in
working with both start-ups and well-established brands on transforming their business models,
shaping digital products, and strengthening market positioning. Driving continuous innovation
by creating synergies at the intersection of digital customer experience, data, technology, and
business operations. Experienced project manager and design thinking coach, using well-tested
consulting frameworks to unlock strategic conversations and long-term roadmaps as well as
quick-win identification and tactical planning.

Holding an MBA degree as well as a Master’s in Marketing and Corporate Communication,
fluent in 5 languages, lived in 4 countries and led multiple teams from 10 to 60 people across
different capabilities: user research, product & service design, product management, content
experience & management, marketing transformation, brand innovation & sentiment. Also
worked with entrepreneurs and start-up accelerators in Europe on helping entrepreneurs create
their market positioning strategies, frame their growth ambitions and investor pitches.

Notable clients: Google, Meta, SAP, Maserati, Hyundai, Airbus, IKEA, DHL.
Specific sectors of interest: Impact Entrepreneurship, Software & Platform; Healthcare &

Wellbeing; Retail & E-comm; Travel;, G2M strategies; Product Innovation; Virtual
Experiences & Metaverse; Generative Al; Brand Innovation.
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